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TO WHOM IT MAY CONCERN

Dear Sir/Madam,

ACADEMIC TRANSCRIPT- YAMIKANI CHIRWA (CH1221)

This is to certify that Yamikani Chirwa student number CH1221 was a
student of this College from July 2015 to June 2019. She was enrolled to
pursue Bachelor of Business Management and Entrepreneurship which she
successfully completed and graduated in December 2020. The programme is

taught in English.

The Malawi College of Accountancy (MCA) is a Statutory Corporation created
through a Government order entitled "Malawi College of Accountancy (Board
of Governor) order 1980” created by Government Notice No. 164 as gazette
in November, 1980 with a mandate to offer training in Accounting, Finance

and Business Management.

Below is a statement of her results:

YEAR 1 MARKS GRADES GRADE POINT
Business Communication 50% C 2
Business Environment 50% C 2
Business Law 62% B 3
Entrepreneurship Fundamentals 52% C 2
Financial Accounting o 00% C 2
Information Technology 7 55% C 2
Introduction to Business Mathematics ‘50% C 2
Introduction to Cost Accounting 7 50% C 2
Management and Organisational Behaviour 50% C 2
Micro-economics ' 50% C 2
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YEAR 2 MARK ADES  GRADE POINT
Business Information Systems U xi59% C 2
Business Statistics Y ST 2% B+ 4
Company Law \ # 54% C 2
Cost Accounting 5, 50% C 2
Entrepreneurship 50% C 2
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Financial Accounting 50% C 2
Macro-economics 60% B 3
Management Information Systems 51% C 2
Marketing Fundamentals 50% C 2
Taxation 50% C 2
YEAR 3

Business Research Methodology 52% C 2
E-Commerce and E-Business 58% C 2
Entrepreneurship Management 50% C 2
Human Resources Management 50% C 2
International Business 50% C 2
Managerial Accounting 50% C 2
New Venture Creation 50% C 2
Procurement Management 50% Cc 2
Project Management 59% C 2
Selling and Sales Management 58% C 2
YEAR 4

Business Policy and Strategy 50% C 2
New Product Development 59% C 2
Operations Management 50% C 2
Risks, Ethics and Corporate Governance 65% B 3
Strategic Marketing Management 58% C 2
Dissertation 55% C 2
KEY:

85 - 100= A (Distinction) 70 - 84 =B+ (Marginal Distinction) 60 - 69= B (Credit)
50 - 59=C Pass‘35 - 49 =D (Marginal Fail) 0 - 34 =E (Fail)

Graded Point Average (GPA) achieved =2.1
GPA KEY

4.4-5.,0 = First Class

3.5-4.3 = Upper Second Class

4 = Lower Second Class

6 .

2.7-3.
2.0-2. Pass
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